


MAKING A � DIFFERENCE�  
Midwestern University drives an economic, academic and  
research engine that partners with the community, county  
and state, while fostering excellence and long-lasting alliances 
every step of the way.

As one of the most respected and dynamic healthcare 
universities in the country,  Midwestern University is the �rst 
to note their steadfast dedication to making a di�erence in the 
future of healthcare and in the community in which they reside. 
As always, enriching community partnerships and enhancing 
the relationships between corporate, legislative and business 
partners is an integral piece of the MWU long-held mission. 
Every day Midwestern strives to be an important and  
meaningful component of  the community. 

COMMUNITY [IMPACT]
V I TA L  imp   R Essio    Ns

The service impact of a major university can be di�cult to  
measure because the real signi�cance to the surrounding  
community is so great.  At Midwestern University, improving  
the lives and health of others through service has always  
been a vital piece of the campus philosophy. Since its early  
beginnings more than 100 years ago, MWU has made it a  
priority to help those in our community. “At Midwestern,  
service is not an elective course, but rather an integral part of  
the educational experience shared by students, faculty, and  
sta�,” said Kathleen H. Goeppinger, Ph.D., President and  
CEO of Midwestern University. “Service to others is not  
considered secondary to our mission of educating outstanding 
healthcare professionals, but rather it is a key component of  
a student’s academic preparation.”

Midwestern sponsors countless community service projects 
throughout the year, health fairs, health lectures series, health  
awareness seminars in schools, medical care for homeless  
and physicals for high school athletes.  

  

Despite their rigorous academic schedule, MWU students  
�nd the time to donate thousands of  hours to a wide range  
of service projects. During the last academic year, 369 work 
study students volunteered 21,355 hours at agencies such as:   
Advocate Hospice, Advocate Good Samaritan Hospital, American 
Cancer Society, American Diabetes Association, DuPage County 
Health, Literacy DuPage, People’s Resource Center, REST Clinic, 
Salvation Army, Vietnow, West Suburban Humane Society 

In addition, the following longstanding service projects re�ect 
just some of the ways MWU students, faculty and sta� give  
back to the community every year:
Guatemala Mission, 50-100 volunteers  2,000-4,000 served
Community Health Fair, 150 volunteers – 150 served
Halloween Fest (safe trick or treating), 150 volunteers,   
500-700 a�endees
Breakfast with Santa for underprivileged students,   
60 volunteers, 130 served
Seaspar Dance , 75 volunteers, 50 served

IMPACT ON �RESEARCH�
N AT I O N A L  F U N D IN G  S U P P O RT S  
FA C U LT Y  RE SEARC H A N D  T H E  
Commu    N ity    At  LaRg E

Midwestern University faculty members conduct numerous  
research  projects to help expand our scienti�c knowledge 
about health and  medicine.  �ese studies have earned 
�nancial support from agencies  such as the National 
Institutes of Health, the National Science Foundation, 
the American Medical Association Foundation, Advocate 
Lutheran General Children’s Hospital’s Department of 
Pediatric  Critical Care Medicine and Neonatal-Perinatal 
Medicine, American Physical �erapy Association and 
others. Midwestern University continues to ful�ll its role 
in supporting faculty research e�orts that bene�t both the 
community at large and the future of healthcare. 

[ A POWERFUL IMPACT]  ON OUR COMMUNITY

ECONOMIC  [IMPACT]
Midwestern University’s overall economic impact. 
Downers Grove and DuPage County

Midwestern University in Downers Grove, Illinois, is commi�ed to educating healthcare professionals and is proud to 
continue a long and dynamic history as one of the county and region’s signi�cant economic engines. Recently, the University 
commissioned a comprehensive, independent analysis by Applied Economics, a specialized economics consulting �rm, to 
determine its current and ongoing �nancial impact. �e study revealed that Midwestern University has had a far-reaching 
e�ect on job creation, business development, personal income, tax revenues, and construction expenditures in the local 
economy. In addition to the University’s direct contribution of 600 full-time employees and $41 million in payroll, the spending 
impact of its students and employees, its vendors, and its campus visitors has provided a signi�cant boost to many businesses 
throughout the county, region, and state. �rough the continued growth of its programs and the development of its campus, 
Midwestern University’s economic impact will continue to have positive repercussions throughout many industry sectors. 

Statistical information:  Economic and Revenue Impacts of Midwestern University on Downers Grove and DuPage County; Applied Economics; October 2010

$243.9 million
Midwestern University had an economic impact of over $243.9 million on the 
DuPage County Economy in �scal year 2009/10.

980 jobs-$43.4 million in payroll
�e U niversity supported over 980 jobs and $43.4 million in payroll at other 
businesses supported by the university, their employees, student and campus visitors.

$5.4 million
Midwestern indirectly generated an estimated $5.4 million in state  
and local tax revenues.

$1 million generates $1.4 million
For every $1 million of output or value provided by MWU, an additional  
$1.4 million in economic activity is generated in DuPage County.

$70.5 million
�e 2,162 students at Midwestern supported 560 jobs and created  
$22.6 million in personal income at local businesses in 2009/10.   
Total economic impact of $70.5 million.

FUTURE  [IMPACT]
$181.3 million 
Over the next several years, Midwestern will make $181.3 million in 
construction expenditures for current and planned projects including a new 
dental school, a clinical campus, and enhanced facilities on the campus.  

$299.3 million 
�e $181.3 million in construction activity will create an  economic impact of 
$299.3 million in DuPage County along with supporting an estimated 1,800 jobs 
and $115.3 million in personal income.

OPERATIONS IMPACT  
2009/2010
(millions of dollars)	 Output	 Jobs	 Personal Income
DiRECT IMpACTS
University Direct	 $103.56	 600	 $41.02

INdiRECT IMpACTS
Local Vendor Purchases	 $19.61	 143	 $8.28
Visitor Spending	 $3.05	 31	 $1.02
Student Spending	 $70.54	 556	 $22.58

INdUCEd IMpACTS
Employee Spending	 $47.10	 249	 $11.57

Total	 $243.86	 1,578	 $84.47

TOTAL ECONOMIC IMPACT  
2009/2010 Output in hundreds of thousands of dollars. Excludes non-
recurring construction activity.
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